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Social
Media
Playbook

MARY KAY



Spring is an exciting time that symbolizes renewal and growth, making it the perfect
season to revitalize your social media strategy and leverage your social channels to
their full capacity! Embrace this opportunity to refresh your content by exploring
new post ideas that can help you connect with your current customers and reach
potential new customers. Spring clean your feed with refreshed content that
showcases new spring products, essential Mary Kay* items that can enhance
anyone's daily regimen, and spotlight the fun, flexibility and community spirit that
Mary Kay fosters.

There’s no shortage of content to share on social media this season!

With the launch of the NEW Mary Kay® Hydrating Cream Mask, you have the
perfect opportunity to educate your social media followers on how to elevate their
Mary Kay® skin care routine. This glow-reviving mask delivers hydration and radiance,
making it a must-have for beauty-lovers who want luminous skin anytime, anywhere.

Make sure to promote the NEW Mix & Mask bundle featuring the NEW Mary Kay”®
Hydrating Cream Mask alongside a tried-and-true favorite, the Clear Proof® Deep-
Cleansing Charcoal Mask!

Spotlight the special-edition” Mary Kay® After-Sun Replenishing Gel, and give your
customers’ skin the cool relief it needs for a soothing recovery as the weather gets
warmer!

The limited-edition” Mary Kay Unlimited® Lip Gloss shades in NEW Lilac Love, Cherry
Red and Rose Noir deserve a moment on sociall They provide a perfectly shiny
solution for gorgeous lips — even non-lip gloss wearers will want to give them a try/!

The NEW limited-edition’ Citrus & Shea Bundle includes Mary Kay® products that . - ,
. . . ) ==

can help repair and nourish rough hands and lips, as well as encourage both new and o

existing customers to reach out to you for these fan-favorites! /

Make sure your followers know that the limited-edition” Mary Kay*® llluminating
Bronzers are back by popular demand with the same formula!l We have media and
caption inspo to support these customer go-to's!

*Over-the-counter drug product.
tAvailable while supplies last.
All third-party trademarks, registered trademarks, and service marks are the property of their respective owners.



If you need a refresher on how to use the playbook or if you are completely new to
using this resource, please follow the instructions below.

Download this playbook so you can easily highlight and copy the text on your Check out the list below for special dates or fun holi-dates that you may
desktop or mobile device. want to post about on social media.
Then use this playbook as a guide to help build your social media content calendar Black History Month International Women's Day

for the next few months.

National Wear Red Day St. Patrick’s Day
Shoot content using your phone and the guidelines provided in the
Photo/Video column.
Super Bowl First Day of Spring
Copy the caption to use as the text of your post, but remember to personalize it
as much as possible to create your own original content and be more authentic on
social media. Galentine’s Day National Fragrance Day
Bonus Tips: _ : ,
Valentine’s Day April Fool's Day

Keywords are critical to help get your content discovered! The highlighted words in
the captions are the relevant keywords in the post. People now treat social media
like they do Google, frequently going first to social platforms, such as Instagram,

to search for products, and find relevant information related to topics they are Presidents Day Easter
interested in. We have highlighted these keywords for you to leverage in your posts.

. . . . - I National Lash D National Siblings Da
If you are exploring paid social media advertising, use the paid tip to convert your e e

post into a social media ad that helps you reach new connections! If you need more
education on how to run paid social media ads, check out the Paid Social Media
Advertising page on Mary Kay InTouch”. Women’s History Month Earth Day

*Over-the-counter drug product.
tAvailable while supplies last.
All third-party trademarks, registered trademarks, and service marks are the property of their respective owners.


https://mk.marykayintouch.com/s/paid-social-media-advertising
https://mk.marykayintouch.com/s/paid-social-media-advertising
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Film a video or Reel squeezing your tube of
NEW Mary Kay* Hydrating Cream Mask in front
of a clear background to highlight its creamy,
no-rinse formula. Consider adding a voiceover
or overlaying text to highlight its superstar
moisturizing ingredients: shea butter, glycerin
and hyaluronic acid.

*Over-the-counter drug product.
tAvailable while supplies last.

NEW! Mary Kay® Hydrating Cream Mask

POV: Your friends can’t stop complimenting your
hydrating glow!

So you finally let them in on your secret — NEW
Mary Kay Hydrating Cream Mask, DUH!

Interested in trying it out for yourself? DM me
today to learn more about this product and its
benefits!

You can see more examples of this “Classic” Hook

in the My Mary Kay Facebook group.

Which other Mary Kay* skin care supplement
products would you add to your skin care routine
in addition to this mask? Do you mask in the
morning or at night?

You can run a Meta ad campaign through Ads
Manager with a “Traffic” objective to encourage
more people to direct message you. This
objective works well when you want to offer
personalized help before purchase or build trust
with new or hesitant buyers.

All third-party trademarks, registered trademarks, and service marks are the property of their respective owners.

Film a video applying your White Tea & Citrus
Satin Lips® Shea Butter Balm, followed by

Mary Kay® Waterproof Lip Liner in Red, then finish
with limited-edition” Mary Kay Unlimited® Lip Gloss
in new shade Cherry Red (or your preferred

Mary Kay*® red lipstick shade). Upload the clips

on the social media platform of your choice to
combine into one video, then add text overlay with
the names of the products you used.

OR

Post a carousel with each picture representing a
step in your red lip routine. For example, picture
1is applying White Tea & Citrus Satin Lips® Shea
Butter Balm. Picture 2 in the carousel is applying or
showing off your preferred Mary Kay® Waterproof
Lip Liner in Red, and so on!

Post Idea 2: How to apply the perfect red lip!

White Tea & Citrus Satin Lips® Shea Butter Balm

Mary Kay*® Waterproof Lip Linerin Red

Limited-Edition” Mary Kay Unlimited * Lip Gloss in
new shade Cherry Red

Your preferred Mary Kay* red lipstick shade

Five easy steps for how you can slay your
red lip for National Wear Red Day from your
favorite Mary Kay Independent Beauty
Consultant.

Start with a hydrating lip balm such as your
White Tea & Citrus Satin Lips Shea Butter Balm!

Accentuate with your Red Waterproof Lip
Liner.

Apply limited-edition Mary Kay Unlimited
Lip Gloss in new shade Cherry Red (or your
preferred Mary Kay red lipstick shade).

Throw on your favorite red garment!

Snap a pic of your final look, and post it on the
social media platform of your choice to spread
happiness and celebrate National Wear Red Day
by making all hearts healthier!

Message me to learn more about the Mary Kay
Mirror Me App that you can use to try on your
red lip virtually and find your perfect shadel!

Pro tip: Save this post to apply your red lip like an
expert every time.

You can see more examples of this “Step-by-Step”
Hook in the My Mary Kay Facebook group.

What eye glam do you apply with your red lip? Do
you prefer a matte or glossy red lip?

You can run a Meta ad campaign through Ads
Manager with a “Leads” objective to encourage
prospective customers to complete a formin
Messenger to share more about what their skin
complexion type is to be matched with their
perfect red lip shade. Consider including relevant
interest audience targeting keywords such as
“lipstick (cosmetics).”


https://www.facebook.com/MaryKay/videos/679982281660747/?idorvanity=1828363197252663
https://www.facebook.com/photo/?fbid=1302014281972971&set=g.1828363197252663
https://www.facebook.com/photo/?fbid=1231530639021336&set=g.1828363197252663
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Visit the Spring 2026 section in the Digital Image
Library on Mary Kay InTouch® to download the

below image or another limited-edition” Mary Kay®

[lluminating Bronzer image to showcase the new
product.

Limited-Edition" Mary Kay” llluminating Bronzer in
your preferred shade

If the winter months left your skin feeling a little
dull, limited-edition llluminating Bronzer is about
to be your best friend!

Which shade is the match for you? Comment
below!

Medium Glow
Deep Glow

DM me for a link to My Shop to grab yours today!

You can see more examples of this “Hypothetical
If You” Hook in the My Mary Kay Facebook group.

What beauty tool do you use to apply your
bronzer? Do you have room in your Petite/
Perfect Palette to add a bronzer?

You can run a Meta ad campaign through Ads
Manager with a “Traffic” objective to encourage
more people to direct message you for a link to
your Shop. This is the best way to have dialog,
with potential customers and ensure they do not
already have an Independent Beauty Consultant!

v

Create a heart shape on your shoulder with
special-edition” Mary Kay® After-Sun Replenishing
Gel, and snap a pic to post on the social media
platform of your choice. Consider adding text
overlay with the product name!

Special-Edition" Mary Kay® After-Sun Replenishing
Gel

I'm stocking up on my go-to skin care essentials
so my skinis ready to take on whatever the
sunnier months bring!

If you're also a proactive shopper, this product is
definitely worth the hype.

Special-edition After-Sun Replenishing Gel has
been my go-to for soothing my skin with the
cooling relief it needs.

How much time do you spend in the sun? What
do you do to soothe your skin from the rays?

Consider including relevant interest audience
targeting keywords such as “cooling gel
(cosmetics)” or “sun damage skin care
(cosmetics).”

*Over-the-counter drug product.
tAvailable while supplies last.
All third-party trademarks, registered trademarks, and service marks are the property of their respective owners.


https://mk.marykayintouch.com/s/digital-image-library?sharelink=SPRING%202026
https://www.facebook.com/photo/?fbid=1248738250633908&set=g.1828363197252663
https://www.facebook.com/photo/?fbid=1248738250633908&set=g.1828363197252663

Visit the Spring 2026 section in the Digital Image
Library on Mary Kay InTouch® to download the
below image of the NEW limited-edition" Citrus
& Shea Bundle to showcase the new product

pairing!

/\

S SOAK IN SATIN.

SATIN Oliss.

| This spring, feel bliss fromlips to
4 fingertips with this nourishing bundle.

NOURISHING
SHi

*  White Tea & Citrus Satin Hands"
Nourishing Shea Cream

White Tea &Gitrus Satin Lips"
Shea Butter Balm

Get your hands on this bunde fast -
it's only available while supplies last!

NEW! Limited-Edition" Citrus & Shea Bundle

It's GALENTINE'S DAY - what's better than
planning a self-care spa experience with your
besties to celebrate?

I've got you covered any day of the week, but
especially today!

Comment GALENTINE'S if you and your girlies
could use this bundle for a little R&R.

What Mary Kay * products are in your spa day
lineup? What do you reach for in your bag when
your skin is dry?

Upload a customer list of anyone who has
previously purchased White Tea & Citrus Satin
Hands" Nourishing Shea Cream or White Tea &
Citrus Satin Lips® Shea Butter Balm into Meta
Ads Manager to create a custom audience of
confirmed buyers. After that, build a lookalike
audience based on this group so Meta can
find new people who share similar traits and
behaviors to your existing customers.

Film a video of yourself applying your Valentine’s
Day-inspired lip combo! Consider adding a
voiceover or text overlay to list what products and
shades you used to achieve your perfect pout.

=\

Mary Kay® Waterproof Lip Liner in Mauve Nude

Mary Kay® Gel Semi-Matte Lipstick in Mauve
Moment

Mary Kay Unlimited® Lip Gloss in Nude Blush

Love isin the air — and on your lips! This
Valentine’s Day, I'm pairing...

Waterproof Lip Liner in Mauve Nude
Gel Semi-Matte Lipstick in Mauve Moment
Lip Gloss in Nude Blush

.. for the perfect Valentine’s Day-ready pout!
Follow me for more beauty tips, and save this lip
tutorial so you can re-create it later!

Are you wearing this ljp combo on date night or
girls night out? How are you treating yourself this
Valentine’s Day?

Run your video as an ad using the “Traffic”
objective to direct viewers to send you a DM
for shade recommendations or product details.
This helps turn viewers into warm leads who are
already interested in your lip combo.

*Over-the-counter drug product.
tAvailable while supplies last.
All third-party trademarks, registered trademarks, and service marks are the property of their respective owners.


https://mk.marykayintouch.com/s/digital-image-library?sharelink=SPRING%202026
https://www.tiktok.com/@marykayus/video/7538075101657337101?_r=1&_t=ZT-92ATE8Dj7iB

Visit the downloadable section of the Video
Library on Mary Kay* InTouch to download the
below video featuring Mary Kay” Great Heights™
Waterproof Mascara and Mary Kay"® Oil-Free Eye
Makeup Remover to support National Lash Day.

INEW! Greatih

eights)

*Over-the-counter drug product.
tAvailable while supplies last.

Mary Kay® Great Heights™ Waterproof Mascara
AND
Mary Kay*® Oil-Free Eye Makeup Remover

Meet your perfect duo for National Lash Day:

Waterproof Mascara for bold, stay-put lashes
that don’t smudge, flake or quit on you.

Oil-Free Eye Makeup Remover to gently melt it
allaway at the end of the day.

Make every day a great lash day with these twol!

How do you take off your eye makeup at the end
of the day? What's your biggest struggle when
removing waterproof mascara?

All third-party trademarks, registered trademarks, and service marks are the property of their respective owners.

Film a video of yourself applying Clear Proof *
Deep-Cleansing Charcoal Mask and Mary Kay*®
Hydrating Cream Mask to your problem areas to
show your customers how you multimask! You can
then film another video showing how Mary Kay
Clinical Solutions® Barrier Restore 1:1:3 fits into the
order of application for each mask. Upload the
clips to the social media platform of your choice to
combine into one video, then add text overlay with
the names of the the products you're applying.

OR

Post a carousel with the first picture showing

Clear Proof * Deep-Cleansing Charcoal Mask
applied to areas that are oily, the second picture of
the carousel showing Mary Kay* Hydrating Cream
Mask applied to areas that are dry, the third picture
can show Mary Kay Clinical Solutions® Barrier
Restore 1:1:3.

Mix & Mask Bundle
AND
Mary Kay Clinical Solutions® Barrier Restore 1:1:3

Let me show you how | multimask!

Deep-Cleansing Charcoal Mask where | want to
absorb excess oil and reduce shine.

Once I rinse this mask off, | apply Barrier Restore
1:1:3 right before my moisturizer!

Hydrating Cream Mask to target my dry skin
areas that could use that extra oomph of TLC!

| apply Barrier Restore 1:1:3 before | do this mask
because the mask helps to seal in the moisture!

Multimasking for a multitasker like me gets the job
done efficiently. Who else can relate?

Comment SKIN CARE for a link to purchase your
masks today.

Have you ever applied two face masks at once?
Which areas of your face are generally oily versus
dry?

If you have a Creator or Business Instagram
account, consider boosting this post to help it
reach a wider audience beyond your current
followers! Set your goal to drive website traffic
to your Shop so your audience can seamlessly
purchase directly from your social media ad.


https://multimedialibrary.marykayintouch.com/en/category/videos/downloadable
https://multimedialibrary.marykayintouch.com/en/category/videos/downloadable
https://www.tiktok.com/@marykayus/video/7574937786160073997
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Line up your limited-edition" Mary Kay

Unlimited ° Lip Gloss in new shades Lilac Love,
Cherry Red and Rose Noir in a row in front of an
aesthetic background, and snap a picture! Make
sure the Mary Kay label is visible for extra brand
awareness. You can visit the Spring 2026 section
in the Digital Image Library on Mary Kay InTouch®
to download the below image of limited-edition’
Mary Kay Unlimited® Lip Gloss in new shades Rose
Noir, Cherry Red and Lilac Love.
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MARY KAY

*Over-the-counter drug product.
tAvailable while supplies last.

Limited-Edition" Mary Kay Unlimited ° Lip Gloss in
new shades Rose Noir, Cherry Red and Lilac Love

If you've been searching for a lippie with high shine
and moisture to match your vibe anytime, I've got
youl!

| can’t wait to try out these three new limited-
edition shades for myself! I'll be channeling:

Rose Noir for the drama.

Cherry Red for a statement moment — HELLO,
it's mel

Lilac Love for a moody ‘90s vibel!

Which new shade is calling your name?

You can see more examples of this “Hypothetical
If You™ Hook in the My Mary Kay Facebook group.

Which of these new limited-edition" shades is your
must-have? What other Mary Kay* products would
make a great gift to pair with this one?

Consider re-targeting customers who have
purchased Mary Kay Unlimited * Lip Gloss with you
beforel In Meta Ads Manager, click Audiences, then
Create Audience, then Create a Lookalike Audience
and choose a source for your audience. This is
where you will upload your current customer list
with email addresses and phone numbers of those
who've purchased this product from you in the
past!

All third-party trademarks, registered trademarks, and service marks are the property of their respective owners.

Post a photo or video of yourself with your
Mary Kay community.

OR

Visit the Gifting/Holiday/Seasonal section in the
Digital Image Library on Mary Kay InTouch® to
download the below image of Mary Kay Ash to
share her inspirational International Women'’s Day
quote with your audience!

“Making up your mind is like
turning on the ignition

&

=~ _/f"‘ that fires the engine to make 7
T use of power.”
; "

MARY KAY

Happy International Women'’s Day!

As an Independent Beauty Consultant with a
Company built on the belief that women deserve
to be empowered, I'm proud to honor Mary Kay
Ash’s vision by helping women feel confident
inside and out.

Help me spread the love by tagging a woman

in the comments who has shaped who you are
today, and let her know how much she means to
you.

What does International Women’s Day mean
to you? How do you empower women in your
everyday life?


https://mk.marykayintouch.com/s/digital-image-library?sharelink=GIFTING%20/%20HOLIDAY%20/%20SEASONAL
https://mk.marykayintouch.com/s/digital-image-library?sharelink=SPRING%202026
https://www.facebook.com/photo/?fbid=1248738250633908&set=g.1828363197252663
https://www.facebook.com/photo/?fbid=1248738250633908&set=g.1828363197252663

Elevate your bathroom aesthetic by snapping

a picture of NEW Mary Kay" Hydrating Cream
Mask on your counter or vanity! Feel free to cross-
promote with other Mary Kay® products such as
Mary Kay® Multi-Benefit Concealer or Mary Kay
Clinical Solutions® Barrier Restore 1:1:3!

NEW! Mary Kay® Hydrating Cream Mask
Mary Kay® Multi-Benefit Concealer
Mary Kay Clinical Solutions® Barrier Restore 1:1:3

People have been asking me how | build the
perfect base to apply my makeup!

There’s no gatekeeping herel

It's simply a layer of my Barrier Restore 1:1:3
+ Hydrating Cream Mask + my Multi-Benefit
Concealer!

These products leave me with a smooth,
balanced complexion, and | can always build on
it for more coverage.

If youre interested in trying out my go-to's for
the perfect base for a flawless face, comment
BEAUTY!

You can see more examples of this "Common
Questions” Hook in the My Mary Kay Facebook

group.

Do you finish your skin care before applying
your makeup? Do you like lightweight or heavier
coverage on your skin?

Run this content as a Meta ad using the “Leads”
objective to capture interest from people who
want personalized product recommendations.
Use your photo of the NEW Mary Kay® Hydrating
Cream Mask styled on your counter or vanity as
the main creative, and include a simple instant
form that asks viewers if they’d like a customized
skin care or complexion routine. Consider adding
a question about their skin type or preferred
makeup finish to help you follow up with tailored
suggestions. Cross-promote complementary
products such as Mary Kay® Multi-Benefit
Concealer or Mary Kay Clinical Solutions® Barrier
Restore 1:1:3 in the ad copy to increase interest
and encourage viewers to request a full product
list curated just for them.

Take a photo to show off your finished Golden
Hour makeup look. Consider adding text overlay in
the bottom corner with a bulleted list of the

Mary Kay*® products you used to achieve your look.

Mary Kay Chromafusion® Eye Shadow in Gold
Status

Mary Kay Chromafusion® Eye Shadow in Shiny
Penny

Mary Kay® Waterproof Eyeliner in Brown

Mary Kay Chromafusion® Blush in Golden
Copper

Mary Kay*® Gel Semi-Shine Lipstick in Spiced
Ginger

Your preferred Mary Kay® mascara

Ready to strike gold with your glam?

Message me for a list of the Mary Kay Golden
Hour makeup look I'm wearing in this pic so you
can rock this St. Patrick’s Day look.

What's your favorite gold Mary Kay" product?
What's your lucky charm when it comes to
makeup — lipstick, gloss or highlighter?

You can run your St. Patrick's Day Golden Hour
makeup look post as a Meta ad using the “Traffic”
objective to drive viewers directly to Messenger
or your preferred landing destination. This
objective helps Meta deliver your ad to people
who are most likely to click through and take that
next step toward engaging with you. Use your
glowing, finished look as the main creative, and
add a small text overlay listing the

Mary Kay*® products you used. In the ad copy,
invite viewers to tap to message you and learn
how to re-create the look. This approach
encourages high-intent clicks from people who
are already interested in beauty content and
opens the door for one-on-one conversations
that can lead to product recommendations and
sales.

*Over-the-counter drug product.
tAvailable while supplies last.
All third-party trademarks, registered trademarks, and service marks are the property of their respective owners.


https://www.facebook.com/photo/?fbid=1308072968033769&set=g.1828363197252663
https://www.facebook.com/photo/?fbid=1308072968033769&set=g.1828363197252663

Stage Mary Kay Clinical Solutions” Retinol 0.3 and
TimeWise® Miracle Set"” in front of an aesthetic
white background or on your bathroom counter
or vanity. Snap a picture, and add text overlay with
the product names and benefits.

MARY KAY

TIMEWISE
zzzzzzzz

AV AUV | MARY KAY
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MARY KAY
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TimeWise® Miracle Set”
AND
Mary Kay Clinical Solutions® Retinol 0.3

*Over-the-counter drug product.
tAvailable while supplies last.

Some skin care product benefits that help me
achieve glass skin:

Products that defend and support my skin.
Products that brighten with antioxidants.

Products that support my skin’s natural
collagen.

Products that improve my skin’s firmness,
radiance, smoothness and blotchiness.

Age-fighting products.

When | apply TimeWise Miracle Set and Retinol
0.3, I know my concerns are being addressed!

Curious how you can fit these products into your
own skin care routine?

Message me to learn how you can get your hands
on them, plus get more personalized skin care
recommendations!

What does self-care look like to you? How does
self-care make you feel?

You can run a Meta ad campaign through

Ads Manager with a “Leads” objective. Lead
campaigns are designed to help you collect
contact information from interested customers
directly inside Facebook or Instagram,

making it easier than ever to start meaningful
conversations. Instead of sending people to an
outside website, Meta keeps the experience
in-app, which typically results in higher
completion rates and more qualified leads.

All third-party trademarks, registered trademarks, and service marks are the property of their respective owners.

Film a short video of yourself spraying Live
Fearlessly” Eau de Parfum! Consider trying out
the Aesthetic Spray + Slow-Mo Shot by spraying
into sunlight, spraying over flowers, spraying next
to jewelry or silk fabric, or a slow-mo mist with

a trending audio. You can choose the speed of
your video within Instagram Reels by adjusting
the speed to 0.5x (slightly slow) or 0.3x (dramatic
slow-mo). Consider adding text overlay that says
"Happy National Fragrance Day” and the product
name.

Live Fc:n‘lcssl_\'

Live Fearlessly® Eau de Parfum

Happy National Fragrance Day/!

Looking for a scent that’s strong, radiant and
unforgettable — just like you?

Try Live Fearlessly!

Contact me for details about this scent and other
Mary Kay fragrances or colognes for yourself or
for your loved ones!

Do you have a signature scent? What specific
notes do you look forin a fragrance?

Consider removing the mention of “National
Fragrance Day” from the video so you can set
the ad duration to run for longer than just a day.
You can run a Meta ad campaign through Ads
Manager with a “Leads” objective to encourage
prospective customers to complete a formin
Messenger to share which notes they look for in
a fragrance/cologne. People who fill out a form
are signaling genuine interest, and once someone
submits a form, you can reach out directly
through Messenger, email or text — creating a
natural path to product education and sales.
Make sure you pair the "Leads" objective only
with posts that make sense to pair with, as asking
your followers to consistently fill out a formis
unrealistic.


https://www.tiktok.com/@marykayus/video/7434944634448563499

Share a candid moment from your day that shows
how Mary Kay fits seamlessly into your lifestyle.
This could be a snapshot of you hosting a casual
coffee chat with customers, packing orders at your
kitchen table or attending a team meetup.

*Over-the-counter drug product.
tAvailable while supplies last.

Whether I'm connecting with my customers,

cheering on my amazing unit members, holding
a digital skin care party or packing orders at my
kitchen table, this business fits right into my life!

It's more than products — it’s conversations,
confidence and connections that brighten my
day and fill my cup.

If this opportunity interests you, reach out to me
anytime, and I'll walk you through exactly how to
get started!

What part of your daily routine makes you feel
the most confident? What's your favorite way to
connect with like-minded interests?

All third-party trademarks, registered trademarks, and service marks are the property of their respective owners.
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Take a photo of the NEW Mix & Mask bundle, and
overlay text that reads “National Siblings Day - one
for you and one for me!”

Mix & Mask Bundle

Today calls for a little self-care, (times two) for
National Siblings Day!

Mix & Mask is the perfect “one for you, one for
me” moment featuring the Hydrating Cream
Mask for deep moisture and glow, and the
Deep-Cleansing Charcoal Mask for a purifying
reset!

Because great skin is even better when you share
it with someone who's been there since day one.

Which mask would your sibling choose —

Mary Kay*® Hydrating Cream Mask or Clear Proof*
Deep-Cleansing Charcoal Mask? Who introduced
whom to skin care in your family?

Consider removing the mention of “National
Siblings Day” from the photo/video so you can
set the ad duration to run for longer than just
aday. Short videos are best for advertising, so
keep it up to 15 seconds.



Film a close-up shot of yourself applying Mary Kay
Clinical Solutions® Retinol 0.3 each day! Or to give

the illusion that you're applying it on different days,

change your hair and clothing in between each
take! Combine the various clips into one video on
the social media platform of your choice, and add
text overlay that showcases that this product is
gentle enough for everyday use.

OR

Create a flat lay or countertop photo series
featuring Mary Kay Clinical Solutions®” Retinol

0.3. Capture the product in different everyday
settings — such as next to your nighttime skin care

routine, beside a cozy candle or paired with a fresh

towel. Combine these images into a carousel or
short slideshow, and add text overlay highlighting
that this retinol is gentle enough for daily use. This
approach keeps the focus on the product while
still telling a consistent “everyday routine” story.

Mary Kay Clinical Solutions® Retinol 0.3

POV: You get to apply your favorite retinol
product each evening because it’s gentle enough
for everyday use.

Comment RETINOL, and I'll send you the link
to learn more about this iconic product and its
benefits!

You can see more examples of this “Classic” Hook

in the My Mary Kay Facebook group.

What'’s one skin concern you'd love retinol to
help with? What's your retinol experience in one
word?

You can run a Meta ad campaign through Ads
Manager with a “Traffic” objective to encourage
more people to navigate to your Shop.

Take an aesthetic flat lay photo or video of your
favorite Mary Kay” products.

MARY KAY

Your preferred Mary Kay* skin care or makeup
products

All my makeup and skin care essentials are lined
up and looking way too pretty not to sharel!

Which product would you reach for first?

What's one product you can’t start your day
without? How often do you restock your
Mary Kay* favorites?

If you have an Instagram Creator or Business
account, consider boosting this post to help it
reach a wider audience beyond your current
followers! Set your goal to drive website traffic
to your Shop, and include your link so your
audience can seamlessly purchase directly from
your social media ad.

*Over-the-counter drug product.
tAvailable while supplies last.
All third-party trademarks, registered trademarks, and service marks are the property of their respective owners.


https://www.facebook.com/photo/?fbid=1231530639021336&set=g.1828363197252663
https://www.tiktok.com/@marykayus/video/7556651809708821815
https://www.instagram.com/marykayus/reel/DI6Y_aZy_My/

Visit the Mary Kay Opportunity section in the
Digital Image Library on Mary Kay InTouch® to
download the below image of TimeWise® Targeted-
Action® Toning Lotion / Post-Consumer Recycled
Content.

MARY KAY l

! MARY KAY

*Over-the-counter drug product.
tAvailable while supplies last.

I'm trying to be more mindful about what | buy,
so | love that this sustainable packaging uses
recycled content!

For me, it’s all about making small choices that
have a big impact.

I'm so proud of Mary Kay for its continuous
efforts toward sustainable practices such as
utilizing post-consumer recycled content! I'm so
excited to share this compelling fact with you!

Tag someone who loves sustainable beauty as
much as you do.

What's one small eco-friendly swap you've made
this year? How do you make your beauty routine
more green?

All third-party trademarks, registered trademarks, and service marks are the property of their respective owners.

Arrange your Mary Kay Clinical Solutions®
Dynamic Wrinkle Limiter™ aesthetically on a
bathroom counter or vanity, and snap a picture.
Consider adding text overlay with the product
name or benefits.

Mary Kay Clinical Solutions® Dynamic Wrinkle
Limiter™

One product | can’t live without: my Mary Kay
Clinical Solutions Dynamic Wrinkle Limiter.

This no-needle alternative is clinically shown to
be 76% as effective as a widely used wrinkle-
relaxing injection treatment!”

She helps soften my expression lines and keeps
me looking refreshed and relaxed all day long!

Comment ME to get more information on this
game-changer!

"Based on an independent clinical
bioinstrumentation study of 33 women after
using the product twice per day for eight weeks
"Based on an independent clinical
bioinstrumentation study of 10 women who
received a by-appointment wrinkle-limiting
treatment

Which products help you maintain healthy,
youthful-looking skin? What's one thing you never
skip in your age-defying routine?

Consider targeting women aged 35-65 to hone

in on those searching for age-defying products.

Use a mix of placements to reach your audience
where they’re most active.


https://mk.marykayintouch.com/s/digital-image-library?sharelink=MARY%20KAY%20OPPORTUNITY

