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This workbook accompanies the Social Media Master Class and is designed as an
interactive PDF so you can take notes, practice, and plan as you move through the
content. It is not about creating more content, but about creating better content—with
strategy, intention, and consistency.

Use this as your workbook: read, write, save, and come back to it every week.

€: Your New Digital Mindset

Social media does not reward perfection— it rewards clarity and connection.

In this course you will learn how to:

| N |
Optimize (Beautify) Create theright content | Use simple structures Stay consistent without
your profile to build for each platform. that work with the burning out.
trust. algorithm.
AN /// ~ _ / \\ / ~ ///

Key idea: growth on social media is a process, not a stroke of luck.

-/ Personal notes

» What would you like to achieve with your social media in the next 3 months?

» What has held you back so far?




Extra exercise: Your one sentence - goal

Complete this sentence:

On social media my goal is to

This will help ensure you organize your content to deliver on your goall

Examples for inspiration:

On social media my goal is to build trust, educate women about personalized skincare,
and create meaningful connections that lead to consistent product sales and loyal

customers.

On social media my goal is to share easy, relatable beauty tutorials that inspire women
to try new products and trust my recommendations.

On social media my goal is to attract new customers, increase repeat orders, and grow
my Mary Kay business through consistent value-driven content.

#® Your next action

Choose one small action to start today:

» Update your profile photo
» Write your one sentence goal- for social media
e Post 1 story introducing yourself (using a hook)

Bio: Your Digital First Impression

Before someone buys from you, messages you, or trusts you... they visit your profile
and check your Bio - Your digjtal business card, your invitation.

> )

Essential elements of a strong bio: +

» Profile photo: clear face, natural energy, let your @

personality and image show to create human ;
connection. v

 Line 1: What do you do for others? ~recnnnne

o Line 2: Authority or social proof. Experience, & AR S
results, credibility




e Line 3: Call to action.

e Link: Your MyShop link, your online agreement link,
Skin Analyzer link (personalized per region)

Profile Photo: Bright,
friendly headshot with soft
makeup and a clean
background.

Line 1 — What you do for

others: Helping women feel

confident through
ersonalized skincare and
eauty solutions.

Line 2 — Authority / Social
Proof: Mary Kay Independent
Beauty Consultant | 5+ years
of glowing client results.

Line 3 — Call to Action:
Message me for your free
skin analysis.

Link:
marykay.com/yourname
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B Helping women feel confident through personalized
== skincare and beauty solutions.

3

L MaryKay Independent Beauty Consultant | 5+ years of
B2 glowing client results.

‘. Message me for your free skin analysis.

& Www.marykay.com/~"""

Profile Photo: Natural smile,
soft lighting, approachable
energy.

Line 1: | help busy women
simplify their skincare routine
and love their skin again.

Line 2: Trusted by 40+ happy
customers.

Line 3: DM me or Tap on link
to shop or book a virtual
consultation.

Link:
marykay.com/yourname
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B 1 help busy women simplify their skincare routine and love
== their skin again.

é. Trusted by 40+ happy customers.

DM me or Tap on link to shop or book a virtual
T consultation.

@ www.marykay.com/

Profile Photo: Bold makeup
look, confident pose, clean
background.

Line 1: Empowering women
to look radiant and feel
unstoppable.

Line 2: Mary Kay Consultant
for5 years / Specializedin
Makeovers

Line 3: DM “GLOW” for
product recommendations
tailored to you.

Link:
marykay.com/yourname

:’)5

powering women to look radiant and feel unstoppable.

L
L MaryKay Consultant for S years / Specialized in
5 Makeovers

DM "GLOW" for product recommendations tailored to
U you.

& www.marykay.com/

Pro tip: use keywords in your name so people can find you. For example: Beauty,

skincare, makeup, etc.




-/ Personal notes
» What would you change in your bio today?

» Write an updated version of your bio here:

N e N\
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¢ www.marykay.com/

.4 Extra exercise: Quick audit

Check what you already have:

 Clear photo with good lighting (yes / no)

« | willask who I will help and how (yes / no)

e linclude social proof (years, result, “consultant,” etc.) (yes / no)

o Clear CTA ("Message me,” “Book,” “Get your skin analysis”) (yes / no)
e Active and simple link (yes / no)

# Your next action
Rewrite your bioin 3 lines:

1) What you do

2) Social proof

3)CTA




ﬂr:" agram vs TikTok vs Facebook*

Posting the same thing on every platform does not work.

How to use each platform:

» Instagram: visual showcase, results, aesthetics, G
polished, personal brand.
®—>C
o TikTok: behind the scenes, process, mistakes, learning,
authenticity. cr

o Facebook: community, conversation, stories,
testimonials, belonging.

One idea, three platforms, three different expressions.

_ Personal notes

e Which platform do you feel most comfortable with?

» What type of content can you best adapt for each one?

Extra exercise: “One idea, 3 versions”

Choose one topic (e.g., “night routine”) and write how you would adapt it:
e |G (result / before—-after):

o TikTok (process / real life):

e FB(question /community):

#® Your next action

Post the same idea, adapted, on 2 different platforms.



@ eate a Reel That Actually Works

Every effective reel has 3 parts:

1.Hook (1-3 seconds): stops the scroll.

2.Interest peak: context + problem + solution.

3.CTA: clearly tell people what to do.

Hook examples:

e “Find your skin type in less than 3 minutes.”

e “Thisis one of the best kept- secrets...”

Without direction, there’s no action.

- Personal notes (editable field)

Write 3 hooks you could use this week:
1

@

Extra exercise: Script template

Hook:

Problem (1 sentence):

Solution (3 steps):
1.

CTA (1 sentence):




#® Your next action

Record one reel (15-30 seconds) using this template.

Go to Appendix of this booklet for more hook ideas)

e : The Format the Algorithm Loves

Carousels are designed to:

e Teach
e Besaved
e Beshared

Ideal structure:
e Slide 1: Clear, direct hook.
o Middle slides: Value in small doses.

e Finalslide: CTA.

JJExtra tip: add trending music to increase reach. When you upload the images of your
carousels choose the music that will go with it.

~ Personal notes (editable field)

» Topic for your next carousel:

e What CTA will you use?

Extra exercise: 7-slide outline

1.Hook:

2.Point 1:




3.Point 2:

4. Point 3:

5.Common mistake:

6.What to do instead:

7.Call to Action:

® Your next action

Create a carousel with at least 5 slides and a CTA on the last one.

Example: 3 Skincare Myths

An effective carousel does not reveal everything at once.

Example structure:

Slide 1: “3 skincare myths you need to stop believing.”

Slides 2-4: One myth per slide.

Slide 5: Why are they false? 3isRincare

VI \/OL
Slide 6: What to do instead. ”J-/ 3 -/() 4

NEEDfo'Stop
Slide 7: Call to action.
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Why these are false:

Too much foam can
dry your skin.

Burning usually
means irritation.

Oily skin still needs

balanced hydratio

— So what should

S— you do?
i
— Use gentle
/ cleansers,
lightweight
— moisturizers,
_ _/’_‘\\ and actually
"7 listen to your
V skin.

~

For more skincare

with me!

1

Clear value = more saves = more reach.

-/ Personal notes

Write 3 myths or common mistakes in your topic:

Extra exercise: “Myth — Truth — Action”

For each myth, write:

e Myth1:

o Truth:

o Recommended action:




e Myth2:

o Truth:

o Recommended action:

e Myth3:

o Truth:

o Recommended action:

#Your next action

Post a “3 myths” carousel and ask people to save it

W ing: Connecting Through the Human S

People trust what feels real.

Every story has 3 parts:
1. The moment
2.The emotion or challenge
3.The lesson

Example:

“l used to think I had to be perfect... until I realized consistency was enough.”
You do not need a big story. You need honesty.

-/ Personal notes

Write a personal experience you could turn into content:




Extra exercise: 6-line story

1) Today this happened. ..

2) I felt...

3) Because...

4) So | decided. ..

5) I learned that. ..

6) If this happens to you, try. ..

 Your next action

Share your story in stories (3-5 slides) with a CTA at the end.

pntent: When Not Everything is Explainee

Not all content teaches. Some content is meant to be felt.

Vibe contentis:
'@ ‘@ —r
Examples:

e Applying skincare slowly.
» Sunlight is coming through a window.
e Simple moments from your routine.

If it cannot be explained but it can be felt. .. it works.



— Personal notes

What moments from your routine could you record as vibe content?

Extra exercise: List of 10 clips (no talking)

Write 10 short shots (3-5 seconds) to record this week:

10.

#® Your next action

Record 10 clips and create one vibe reel with music.



W ency: The Real Secret

You do not need to post more. You need to post better and sustainably.

Simple weekly plan:

e 2-3short videos.

- ] | | | | |
e 2 posts or carousels. X )( )(

X X

e Light daily content (stories). -

DX [ XX X [ %[ %%

Discipline beats inspiration.

-/ Personal notes

* |deal days and times for you:

» What would help you stay consistent?

Extra exercise: Your realistic 7-day plan

Fillin only what you can actually sustain:

Monday:

e Tuesday:

o Wednesday:

e Thursday:

o Friday:

e Saturday:

e Sunday:

# This week’s action

Schedule your content using a simple mini calendar.



A The Content Triangle

Clarity removes creative stress.

Suggested 3 pillars:

e Skincare
e Makeup
¢ Business opportunity

SALES N

Inside each pillar: SKINCARE | MAKEUP o ntEss
TIPS \
e Tips v | meviews | movews N
¢ Reviews o TEP.BY-5TE STEPBYSTEP |
_Ihv/- i ) J FAQs
Step-by-step s
« FAQs O/ . TR
o Hacks ﬂ y _— e - ROUTINES N
« Commonmistakes © LooKs
¢ Routines
e Looks

3 pillars x 8 formats = 24 content ideas per month.

-/ Personal notes

Define your 3 pillars here:

1.

Extra exercise: Your 24 ideas for the month

Choose 1 pillar and write 8 ideas (repeat for all 3 pillars):

o Pillar1:

1) Tip:




2) Review:

3) Step-by-step:

4) FAQ:

5) Hack:

6) Common mistake:

7) Routine:

8) Look:

o Pillar2:

1) Tip:

2) Review:

3) Step-by-step:

4) FAQ:

5) Hack:

6) Common mistake:

7) Routine:

8) Look:

o Pillar 3:

1) Tip:

2) Review:

3) Step-by-step:

4) FAQ:

5) Hack:




6) Common mistake:

7) Routine:

8) Look:

o Your next action

Choose 4 ideas (one per week) and assign them a date.



) Closing

You don’t need to do it perfectly. You need to do it with intention.
Apply these tips, use this workbook as your guide. .. and let your content work for you.

Appendix

Ideas of Hooks for you:

‘MARY KAY (Hooks

[ Lbrary ()

seconds of video that makes people stop scrolling and engage. Think of it as
the headline for your content. Try a few different hooks to see what resonates!

Step by Step

* A social media hook is the attention-grabber — the first line, image, or few

Reasons Why Myths & Mistakes

.
“3 reasons this serum “Myth: You need a 10-step StEpRY SRt creating e
deserves a permanent routine for glowing skin. ;;e;f:;: :Ohi?:_l:'k?: :
spot on your vanity + 2 S arklezy our Iid:.s
(spoiler: glowing skin is Fact: TimeWise" Miracle Set s B‘Ll i ;’igenery'
only the beginning!)” does the “::;k :ljust 4easy dikima E;r thepertest
P holiday picks!
_ ﬁ

“My morning routine “ﬁl\l c::lrlnon‘quhestic;n Iget “Fun facts about our
can't live without SN MEENEAED oY Mary Kay Unlimited® Lip
juggle skincare + makeup?
coffee... and Mary Kay* Gloss: shades for every
Hydrogel Eye Patches Answer: Mary Kay* CC skin tone, not sticky, and
set Cream is my multitasking infused with Vitamin E &
queen =" Cs4”
J )
Hypothetical ‘If You’ Quick Tips
“If you've been searching “Last minute gift ideas “POV: When you get to
for the perfect pink that fit ANY budget: masks have your favorite CC
lipstick, I've got you!” +lip gloss bundles &~ Cream AND coffee before
9am "

*All third-party trademarks, registered trademarks and service marks are the property of their respective owners.



